4 ANALYTICS




A big Middle-east retail chain expanded parficipation rate in marketing

campaigns of stores in specific categories

* Increase the store participation rate for campaigns « Out of 40+ stores in Jewellery and Watches category at XX
« |dentify store categories for improvement Mall, 30+ stores participated in campaigns
* Average revenue earned by participating stores can
attract non-participating stores to take part in campaigns

Top store categories {Revenue in millions AED) Top stores performance
X MALL
Anchorstores Stare Name I%E;E::E} Customer
Ertertaimment .l'I ABC SE00 ]
........ P I - s .
. L. . Fashion - Unisex pqq 700 B00
» Calculate mall wise store participation rate _
.. . . . Fashion -.. Average 1200 200
« Store participation rate is defined as number of stores " MALL
parficipated in campaigns divided by fotal number of _ e
STOI’eS Services /.. Store Mame {000 AED) Customer
- Identify top performing stores within each category L ECTRONS - we 1e008 o0
+ Calculate the average revenue stores can generate i dewelleryi.gy o1 2000 400
Househaold /... EF1 1300 50
Fashion - Unisex Average 900 150

Average spend and customer visit of Jewelry & watches at XX Malll
can be helpful in attracting non-participating stores for category
campaigns
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